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COVER: Sophia Loren photo­
graphed by David Bailey during 
the shooting of her newest film, 
Lady L, at Castle Howard, York. 
Here, as Lady L dressed as a 
Turkish dancer for the masked 
ball scene when her aristocratic 
husband (David Niven) appears 
as Macbeth, her anarchist lover 
(Paul Newman) as Casanova. 
Adapted from Romain Gary's 
novel by Peter Ustinov, who also 
directs and plays the part of a 
Bavarian prince. Produced by 
Carlo Ponti for MGM, Lady 
L will be released later this year. 
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Tbe title "Vogue" is registered in U.S.A . 
Patent Office and in Great Britain as u 
trade mark. CONDITIONS OF SAL.E AND 
SU PPLY. Vogu e shall not, without the 
wri Lten consent of the publishers firs t 
g iven , be r e-sold, hired out or otherwise 
disposed of by wuy of Trude except at 
the fu_U retail price stated on the cover. 
Vogue shall not be lent, re- so ld , hired 
out or otherwise di sposed of in a rn11ti­
latccl condition or in any unauthorised 
cover , hy way of Trude, or affixed to or 
us part of any publica tion or advertising 
li terary or pic torial matte r whatsoever. 
Special attention is culled to the fact 
that your acccptnnee of this magazine 
with notice of the ahove t erms con sti­
tutes a contract upon t h ese terms be­
tween yo u and the per son who sold or 
suppli ed it. 
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money 
Questions and Answers 

by Sheila Black of the Financial Times 

In the six months that I have been a small part of Vogue, I 

have come to learn a lot about Vogue readers from their 

letters. Most of them confirmed things I already knew or 

suspected. For example, I knew that they were intelligent 

(I mean, I've always been one myself .•. ) I knew that most 

of them were happily free of financial problems, that a num­

ber were definitely rich, and that there must be a fair ballast 

of those who have more taste than money. 

The thing that has most surprised me is the number of 

women with money who admit that they have done nothing 

more with it than buy what they want and leave the rest in 

the bank. The wish to invest is there, but the fear of losing 

money inhibits most women from taking the first steps. 

Most of these letters ask for my advice in rather vague 

terms. "Dear Miss Black, what can I buy with £500," is just 

not enough. Some readers even leave out the £500 • bit. I 

have had to ask something like one-third of my corres­

pondents for more information before I can give any kind 

of helpful answer. So I hope those of you who are not so 

vague will be patient while I make some suggestions for the 

others. 

First, the borrowers. I'm all for people borrowing money. 

But when you ask how to go about it, please say what you 

want the money for, and what security you can offer. 

Security means anything you own that has an intrinsic 

value. Pictures, jewellery, share certificates. And any 

security you offer has to be lodged with the bank that lends 

you the money. That is, anything saleable like jewellery or 

certificates. Houses and other property involve documents. 

No lending company-banks, finance houses-lends with­

out security. Although it can sometimes be estimated profits 

from a business, intangible securities of this kind are not 

usual. And before leaving the subject of securities, they have 

to belong to the borrower or pledged by the borrower's 

guarantor on her behalf. It may sound obvious enough, but 

it seems that a lot of people expect lenders just to take the 

joint home "on trust" and advance any loan asked. 

Home improvements crop up in many letters. Enough to 

make it worth repeating that these can often be done through 

hire purchase companies on "personal loan" schemes which 

give some income tax reliefs that hire purchase repayments 

don't offer. And that building societies, with insufficient 

funds to meet full mortgage applications, are lending more 

and more to existing borrowers to improve the value of the 

houses partly owned by both lender and borrower. But there 

are usually minimum amounts one can borrow in this way. 

It costs money to administer "loans" and few companies 

will lend such small sums that they lose on the deal. So 

don't expect to get £50 for repainting the hall from anyone 

except the bank manager, if he's willing. 

On insurance problems, there is also a dearth of informa­

tion. So much so that I am beginning to understand why so 

many people have the wrong policies. Taking life insurance 

as an example, essential data includes the age of the insured 

and the beneficiaries. Income, sources of income and how 

long both are likely to be stable. Medical history is important. 

Whether or not one wants an (continued on page 18) 
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l§ie applied art of eye-making by Revlon 
Making eyes has always 
been a great feminine art. 
But never has a woman had 
so m&ny utterly devastating 
(and easy to use) products 
at her command ... as with 
Revlon's new '.Eye Makers 
A La Carte'. Here are the 
secrets to make your eyes 
make history for you I 

Begin with Revlon's 
new'EYE VELVET'. 
Squeeze a dab on 
yourfingertip,stroke 
it on from the inner 
corner,blendingup­
wardandoutward 
across your eyelid. 
This matte-finish 
eyeshadownev-
er streaks or 

fades , keeps velvety for 
hours. Positively alluring! 
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To make your own eyelashes 
darker, silkier and most of 
all longer (with a most natu­
ral look), brush on Revlon's 
new' F ABULASH: It'slash­
lengthener and mascara in 
one. Go even longer with the 
separate super-lengthener 
. . . a Revlon exclu-
sive! Lets you keep 
adding length until 
you say "stop". 
It's simply 
'Fabulash'I 

Make your eyes look 
twice their size with 
Revlon's new liquid 
'EYELINER'. Dip the 
brush in bottle; then 
holding as a pencil, draw : 
a fine line with flat edge 
of brush from inner cor­
ner of eyelid to outer . 
edge extending the line 
slightly up-
ward. The re-
sults are dra-
matic . . . daz-
zling ... so very 
beguiling! I . ' 

- ') 

Newest eye idea is Revlon's 
'BROW BEAUTIFUL' for 
today's soft-shaped brow. 
Brush on natural-looking 
colour with this new stay­
putpowder. Comes complete 

with a clever angled brush 
that makes it easier and 
faster to arch, fill-in, extend 
and colour . . . all at the same 
time. It's called 'Brow Beau­
tiful' and it most certainly isl 

....,, _...- . 

I 

Don't wait another minute. 
Create all the eye-illusions 
you need-shape them, 
change them, colour them, 
darken them, deepen them I 
It's all so easy to do with 
Revlon's new collection of 

EYE MAKER ' -ALA ARTE' 
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··bare 
essentials'' 

New sunnied, honeyed hues that 
say the c:hatk -white look is O·U·tl 

Just uncovered! The newest, 

1 you-est look in lipsticks! Now, 

Cutex unveils four birthday-suit 

hues so natu ra 1 ly you . .. they' re 

just barely decent. Not wan, not 

white ... but warm and womanly. 

Are you woman enough to 

wear them ? 

by 

ClJTEX 
• (of course!) 
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You want skin tbat feels soft . . .. soft as a cbild/ s. 
And for tbat you need Cussons Imperial Leatber . . . . good

1 

pure soap 1 blended witb 21 essential oils to care for your 
complexion1 gently1 safely. To keep your skin as soft as a cbild/s. 

Enjoy Imperial Leatber1 s perfume in batb cubes and talcum powder too. 
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