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Roland Barthes

Semiotics theory

DENOTATION

BARTHES ARGUED THAT SIGNS

HAVE A LITERAL MEANING,

KNOWN AS DENOTATION. THIS

IS THE STRAIGHTFORWARD

DESCRIPTION OF WHAT AN

AUDIENCE CAN SEE, HEAR OR

READ.

CONNOTATION

SIGNS ALSO HAVE

CONNOTATIVE MEANINGS.

THESE ARE THE IDEAS,

VALUES AND ASSOCIATIONS

THAT AUDIENCES ATTACH TO

A SIGN BEYOND ITS LITERAL

MEANING.

SIGNS CREATE MEANING

MEDIA TEXTS ARE MADE UP

OF SIGNS AND CODES THAT

COMMUNICATE MESSAGES TO

AUDIENCES. PRODUCERS

CAREFULLY SELECT THESE

SIGNS TO CREATE

PARTICULAR MEANINGS AND

RESPONSES.

MYTH

WHEN CERTAIN MEANINGS ARE

REPEATED OVER TIME, THEY

CAN BECOME ACCEPTED AS

NATURAL OR COMMON SENSE.

BARTHES CALLED THESE

WIDELY ACCEPTED CULTURAL

BELIEFS MYTHS.

Theory Overview

Barthes believed that media texts communicate through a system of signs. Audiences understand

these signs at both a denotative level (their literal meaning) and a connotative level (their

symbolic meaning). Repeated connotations can become accepted as natural or inevitable, creating

myths that reinforce dominant ideologies and beliefs.

a Sentence You Can Memorise for the exam

Barthes argues that media producers

deliberately construct meaning through

signs, encouraging audiences to interpret

both literal and symbolic messages that

can reinforce dominant ideologies.

How To Apply In The Exam

✔ Identify a sign, image, word or

symbol.

✔ Explain its denotative meaning.

✔ Explore its connotations.

✔ Consider whether it reinforces a

wider myth or ideology.



Tzvetan todorov

narratology

EQUILIBRIUM

TODOROV ARGUED THAT

NARRATIVES OFTEN BEGIN IN

A STATE OF EQUILIBRIUM,

WHERE LIFE APPEARS

STABLE AND BALANCED FOR

THE CHARACTERS.

DISRUPTION

A DISRUPTIVE EVENT BREAKS

THE EQUILIBRIUM AND

CREATES CONFLICT. THIS

DISRUPTION PROVIDES THE

MAIN FOCUS OF THE

NARRATIVE.

ATTEMPT TO RESTORE ORDER

CHARACTERS RESPOND TO

THE DISRUPTION AND

ATTEMPT TO SOLVE THE

PROBLEMS IT HAS CREATED.

THIS FORMS THE MAIN

ACTION OF THE STORY.

NEW EQUILIBRIUM

THE NARRATIVE ENDS WITH A

NEW EQUILIBRIUM. BALANCE IS

RESTORED, BUT THE

CHARACTERS OR WORLD HAVE

USUALLY CHANGED AS A

RESULT OF THE DISRUPTION.

Theory Overview

Todorov believed that most narratives follow a recognisable structure. Stories begin with

equilibrium before a disruption creates conflict and instability. Characters attempt to resolve this

disruption, leading to a new equilibrium. The way a narrative resolves its conflicts can reveal

important values and ideologies.

a Sentence You Can Memorise for the exam

Todorov argues that narratives are

structured around disruption and

resolution, with the restoration of order

often reinforcing the values and beliefs of

society.

How To Apply In The Exam

✔ Identify the starting equilibrium.

✔ Explain what disrupts it.

✔ Explore how characters respond.

✔ Consider what values are

reinforced by the ending.



steve neale

genre theory 

REPETITION

NEALE ARGUED THAT GENRES

RELY ON FAMILIAR

CONVENTIONS THAT

AUDIENCES RECOGNISE AND

ENJOY. THESE CONVENTIONS

HELP AUDIENCES IDENTIFY A

TEXT'S GENRE QUICKLY.

DIFFERENCE

WHILE AUDIENCES ENJOY

FAMILIARITY, THEY ALSO

EXPECT SOMETHING NEW.

SUCCESSFUL MEDIA

PRODUCTS BALANCE

REPETITION WITH

INNOVATION.

GENRES EVOLVE

GENRES ARE CONSTANTLY

CHANGING AND DEVELOPING

OVER TIME. THEY OFTEN

BORROW CONVENTIONS

FROM OTHER GENRES AND

RESPOND TO AUDIENCE

TASTES.

GENRE BENEFITS INDUSTRIES

MEDIA PRODUCERS USE

GENRE BECAUSE IT REDUCES

FINANCIAL RISK. FAMILIAR

GENRES HELP INSTITUTIONS

MARKET PRODUCTS MORE

EFFECTIVELY TO TARGET

AUDIENCES.

Theory Overview

Neale believed that genre is not simply a set of fixed conventions. Instead, genres work through a

balance of repetition and difference. Audiences want familiar features, but they also expect new

ideas and variations. As a result, genres are constantly evolving to remain relevant and

commercially successful.

a Sentence You Can Memorise for the exam

Neale argues that genres survive because

they balance familiar conventions that

audiences expect with enough innovation to

keep texts commercially successful and

engaging.

How To Apply In The Exam

✔ Identify genre conventions.

✔ Explain how the text follows them.

✔ Look for elements that challenge or

develop the genre.

✔ Consider how genre helps attract

audiences.



Levi-strauss

binary oppositions 

MEANING COMES FROM

OPPOSITES

LÉVI-STRAUSS ARGUED THAT

AUDIENCES UNDERSTAND

CONCEPTS BY COMPARING

THEM WITH THEIR OPPOSITES.

MEANING IS OFTEN CREATED

THROUGH CONTRAST.

BINARY OPPOSITIONS

STRUCTURE NARRATIVES

NARRATIVES FREQUENTLY

USE OPPOSING IDEAS,

CHARACTERS OR FORCES.

THESE OPPOSITIONS HELP

AUDIENCES UNDERSTAND

THE STORY.

CONFLICT DRIVES THE

NARRATIVE

THE STRUGGLE BETWEEN

OPPOSITES CREATES

TENSION AND MOVES THE

NARRATIVE FORWARD.

WITHOUT CONFLICT, THERE

WOULD BE LITTLE

NARRATIVE DEVELOPMENT.

OPPOSITIONS REVEAL

IDEOLOGY

THE WAY A NARRATIVE

RESOLVES ITS

OPPOSITIONS CAN REVEAL

THE VALUES AND BELIEFS

THAT THE TEXT SUPPORTS.

Theory Overview

Levi-Strauss believed that narratives are built around binary oppositions, such as good versus evil,

freedom versus control, or civilisation versus nature. These oppositions create conflict and help

audiences understand meaning. The resolution of these conflicts often communicates important

ideological messages.

a Sentence You Can Memorise for the

exam

Levi-Strauss argues that narratives are

driven by conflicts between opposing

ideas, with these binary oppositions

helping audiences understand the values

and ideologies within a text.

How To Apply In The Exam

✔ Identify two opposing ideas, characters or

groups.

✔ Explain how the opposition creates conflict.

✔ Explore which side is represented more

positively.

✔ Consider what values the text promotes.



jean baudrillard
postmodernism and hyperreality

REALITY AND MEDIA ARE

BLURRED

BAUDRILLARD ARGUED THAT

MODERN AUDIENCES

INCREASINGLY EXPERIENCE

THE WORLD THROUGH MEDIA

REPRESENTATIONS RATHER

THAN DIRECT REALITY.

SIMULATIONS REPLACE

REALITY

MEDIA OFTEN CREATES

SIMULATIONS, OR ARTIFICIAL

VERSIONS OF REALITY.

THESE SIMULATIONS CAN

BECOME MORE FAMILIAR

THAN REALITY ITSELF.

HYPERREALITY

HYPERREALITY OCCURS

WHEN AUDIENCES STRUGGLE

TO DISTINGUISH BETWEEN

REALITY AND

REPRESENTATION. THE

SIMULATION CAN APPEAR

MORE REAL THAN REALITY.

MEDIA SHAPES OUR

UNDERSTANDING

MEDIA REPRESENTATIONS

INFLUENCE HOW AUDIENCES

UNDERSTAND THE WORLD. AS

MEDIA BECOMES MORE

DOMINANT, IT INCREASINGLY

SHAPES PEOPLE'S BELIEFS AND

EXPERIENCES.

Theory Overview

Baudrillard argued that modern society is dominated by media images and representations.

Audiences increasingly encounter simulations rather than reality itself, making it difficult to

distinguish between what is real and what is constructed. This creates a state of hyperreality,

where representations become more meaningful or believable than reality.

a Sentence You Can Memorise for the exam

Baudrillard argues that contemporary

media creates simulations of reality that

can become more influential and believable

than reality itself, resulting in

hyperreality.

How To Apply In The Exam

✔ Look for representations that imitate or replace

reality.

✔ Explore how technology shapes experiences.

✔ Consider whether reality and representation become

blurred.

✔ Discuss whether audiences are presented with a

hyperreal world.



Stuart hall
representation theory

REPRESENTATION IS CONSTRUCTED

HALL ARGUED THAT MEDIA

REPRESENTATIONS DO NOT SIMPLY

REFLECT REALITY. INSTEAD,

PRODUCERS CAREFULLY SELECT

AND SHAPE IMAGES, LANGUAGE

AND MESSAGES TO CONSTRUCT

PARTICULAR VERSIONS OF

REALITY.

MEANING IS CREATED

THROUGH CODES

REPRESENTATIONS ARE

CREATED THROUGH SIGNS

AND CODES. AUDIENCES

INTERPRET THESE CODES TO

UNDERSTAND THE MEANINGS

BEING COMMUNICATED.

STEREOTYPING SIMPLIFIES

GROUPS

MEDIA TEXTS OFTEN REDUCE

PEOPLE TO A LIMITED NUMBER

OF CHARACTERISTICS. THESE

STEREOTYPES CAN CREATE

INACCURATE AND

OVERSIMPLIFIED

REPRESENTATIONS.

STEREOTYPES REINFORCE

POWER

HALL ARGUED THAT

STEREOTYPES ARE OFTEN USED

BY DOMINANT GROUPS TO

MAINTAIN POWER OVER

MARGINALISED GROUPS BY

PRESENTING THEM AS

DIFFERENT OR INFERIOR.

Theory Overview

Hall believed that representation is a process of construction rather than reflection. Media

producers actively create meaning through signs and codes, shaping how audiences understand

people, events and social groups. Stereotyping is particularly significant because it often

reinforces existing power inequalities.

a Sentence You Can Memorise for the exam

Hall argues that media representations are

carefully constructed through codes and

stereotypes, often reflecting existing

power relationships within society.

How To Apply In The Exam

✔ Identify how a person, group or issue is represented.

✔ Analyse the media language used to create the

representation.

✔ Consider whether stereotypes are being reinforced or

challenged.

✔ Explore how power influences the representation.



David gauntlett

identity theory

MEDIA HELPS SHAPE

IDENTITY

GAUNTLETT ARGUED THAT

AUDIENCES USE MEDIA

TEXTS AS RESOURCES WHEN

DEVELOPING THEIR OWN

IDENTITIES.

AUDIENCES ARE ACTIVE

PEOPLE ACTIVELY CHOOSE

WHICH REPRESENTATIONS

THEY IDENTIFY WITH

RATHER THAN PASSIVELY

ACCEPTING MEDIA

MESSAGES.

INCREASED DIVERSITY

MODERN MEDIA OFFERS

A WIDER RANGE OF

REPRESENTATIONS THAN

IN THE PAST.

PICK AND MIX IDENTITIES

AUDIENCES CAN COMBINE

DIFFERENT INFLUENCES

AND REPRESENTATIONS TO

CREATE THEIR OWN SENSE

OF IDENTITY.

Theory Overview

Gauntlett believed that modern media provides audiences with a wide range of role models,

lifestyles and identities. Rather than being heavily influenced by one dominant representation,

audiences actively select and combine different representations to help construct their own

identities.

a Sentence You Can Memorise for the exam

Gauntlett argues that modern media

provides audiences with a diverse range of

representations that can be used as

resources for constructing identity.

How To Apply In The Exam

✔ Identify role models or representations offered by the

text.

✔ Explore how audiences may identify with them.

✔ Consider how identities are constructed.

✔ Discuss whether diverse identities are offered.



liesbet van zoonen

feminist theory

GENDER IS CONSTRUCTED

VAN ZOONEN ARGUED

THAT IDEAS ABOUT

MASCULINITY AND

FEMININITY ARE

SOCIALLY CONSTRUCTED

RATHER THAN NATURAL.

PATRIARCHAL SOCIETY

MEDIA REPRESENTATIONS

OFTEN REFLECT THE

VALUES OF A

PATRIARCHAL SOCIETY IN

WHICH MEN HOLD GREATER

POWER.

WOMEN ARE OFTEN

OBJECTIFIED

WOMEN'S BODIES ARE

FREQUENTLY PRESENTED

AS OBJECTS TO BE

LOOKED AT AND JUDGED.

MEN AND WOMEN ARE

REPRESENTED DIFFERENTLY

THE MEDIA USES DIFFERENT

VISUAL AND NARRATIVE

CODES WHEN REPRESENTING

MEN AND WOMEN.

Theory Overview

Van Zoonen argued that gender representations are shaped by the social and cultural contexts in

which they are produced. She believed that many media texts reinforce patriarchal values by

objectifying women and representing men and women in different ways.

a Sentence You Can Memorise for the exam

Van Zoonen argues that gender

representations are shaped by patriarchal

values, resulting in men and women being

represented differently within the media.

How To Apply In The Exam

✔ Analyse representations of gender.

✔ Consider whether women are objectified.

✔ Explore how masculinity and femininity are

constructed.

✔ Discuss whether patriarchal values are reinforced or

challenged.



bell hooks

feminist theory

FEMINISM IS ABOUT

EQUALITY

BELL HOOKS ARGUED

THAT FEMINISM SHOULD

CHALLENGE ALL FORMS

OF OPPRESSION AND

INEQUALITY.

PATRIARCHY AFFECTS

EVERYONE

PATRIARCHAL SYSTEMS

HARM BOTH WOMEN AND

MEN BY LIMITING

OPPORTUNITIES AND

EXPECTATIONS.

RACE AND CLASS MATTER

EXPERIENCES OF

OPPRESSION DIFFER

DEPENDING ON FACTORS

SUCH AS RACE,

ETHNICITY AND SOCIAL

CLASS.

REPRESENTATION CAN

CHALLENGE OPPRESSION

MEDIA REPRESENTATIONS

CAN EITHER REINFORCE

SYSTEMS OF INEQUALITY

OR CHALLENGE THEM.

Theory Overview

bell hooks developed an intersectional approach to feminism, arguing that gender cannot be

separated from issues such as race and class. She believed that media representations should be

analysed in relation to multiple forms of oppression rather than focusing solely on gender.

a Sentence You Can Memorise for the exam

bell hooks argues that representations

should be analysed through the intersection

of gender, race and class, as different

forms of oppression are closely connected.

How To Apply In The Exam

✔ Consider representations of gender.

✔ Explore how race and class influence representation.

✔ Analyse power and inequality.

✔ Discuss whether representations challenge or

reinforce oppression.



judith butler
gender performativity

GENDER IS PERFORMED

BUTLER ARGUED THAT

GENDER IS NOT

SOMETHING PEOPLE ARE

BORN WITH BUT

SOMETHING THEY

REPEATEDLY PERFORM.

GENDER IS SOCIALLY

CONSTRUCTED

IDEAS ABOUT MASCULINITY

AND FEMININITY ARE

CREATED BY SOCIETY

RATHER THAN BIOLOGY.

REPETITION CREATES

IDENTITY

REPEATED BEHAVIOURS,

APPEARANCES AND

ACTIONS MAKE GENDER

APPEAR NATURAL.

GENDER CAN BE

CHALLENGED

MEDIA REPRESENTATIONS

CAN CHALLENGE

TRADITIONAL

EXPECTATIONS ABOUT

GENDER IDENTITY.

Theory Overview

Butler argued that gender is performative, meaning it is created through repeated behaviours and

social expectations. Because gender is constructed rather than fixed, media representations have

the power to challenge traditional ideas about masculinity and femininity.

a Sentence You Can Memorise for the exam

Butler argues that gender is a social

performance created through repeated

behaviours, meaning traditional ideas of

masculinity and femininity can be

challenged.

How To Apply In The Exam

✔ Analyse how gender is presented.

✔ Consider whether traditional gender roles are

reinforced.

✔ Explore behaviours associated with masculinity or

femininity.

✔ Discuss whether gender expectations are challenged.



paul gilroy
ethnicity and post-colonialism

NEGATIVE STEREOTYPES

GILROY ARGUED THAT THE

MEDIA HAS HISTORICALLY

REPRESENTED BLACK PEOPLE

AND ETHNIC MINORITIES

THROUGH NEGATIVE

STEREOTYPES, SUCH AS

BEING DANGEROUS, CRIMINAL

OR AGGRESSIVE.

COLONIAL LEGACY

MANY CONTEMPORARY

REPRESENTATIONS ARE

INFLUENCED BY ATTITUDES

DEVELOPED DURING

COLONIALISM, WHERE NON-

WHITE GROUPS WERE

POSITIONED AS INFERIOR TO

WHITE EUROPEANS.

OTHERING

MEDIA REPRESENTATIONS

CAN PRESENT MINORITY

GROUPS AS DIFFERENT FROM

THE DOMINANT CULTURE.

THIS PROCESS OF "OTHERING"

CAN REINFORCE SOCIAL

DIVISIONS.

CHALLENGING STEREOTYPES

MODERN MEDIA CAN

CHALLENGE TRADITIONAL

STEREOTYPES BY OFFERING

MORE DIVERSE, REALISTIC

AND POSITIVE

REPRESENTATIONS OF

ETHNICITY.

Theory Overview

Gilroy argued that many contemporary representations of ethnicity continue to be shaped by

colonial attitudes and power structures. He believed that minority ethnic groups are often

positioned as "other" through stereotyping and unequal representations. However, media also has

the potential to challenge these representations and promote diversity.

a Sentence You Can Memorise for the exam

Gilroy argues that representations of

ethnicity are still influenced by colonial

attitudes that position minority groups as

'other', often reinforcing racial

inequalities.

How To Apply In The Exam

✔ Analyse representations of ethnicity.

✔ Look for stereotypes or positive representations.

✔ Consider whether groups are presented as

"other".

✔ Explore how power and inequality influence

representation.



curran and seaton
power and media industries

MEDIA OWNERSHIP IS

CONCENTRATED

CURRAN AND SEATON ARGUED

THAT A SMALL NUMBER OF

LARGE COMPANIES OWN A

SIGNIFICANT PROPORTION OF

THE MEDIA INDUSTRY, GIVING

THEM CONSIDERABLE POWER

AND INFLUENCE.

PROFIT DRIVES DECISIONS

MEDIA ORGANISATIONS ARE

PRIMARILY MOTIVATED BY

PROFIT. AS A RESULT,

COMMERCIAL SUCCESS OFTEN

TAKES PRIORITY OVER

CREATIVITY, DIVERSITY OR

PUBLIC INTEREST.

CONCENTRATION LIMITS

DIVERSITY

WHEN A SMALL NUMBER OF

COMPANIES DOMINATE THE

MEDIA, THERE IS A RISK

THAT A NARROW RANGE OF

VIEWPOINTS AND

REPRESENTATIONS WILL BE

PRODUCED.

DIVERSE OWNERSHIP

ENCOURAGES VARIETY

A WIDER RANGE OF

OWNERSHIP CAN LEAD TO

GREATER CREATIVITY,

INNOVATION AND DIVERSITY

IN MEDIA CONTENT.

Theory Overview

Curran and Seaton argued that patterns of media ownership have a significant impact on the

content audiences consume. They believed that media industries are often controlled by a small

number of powerful organisations whose primary concern is profit. This concentration of

ownership can restrict diversity and limit the range of voices represented in the media.

a Sentence You Can Memorise for the exam

Curran and Seaton argue that concentrated

media ownership prioritises profit and

power over diversity, limiting the range of

viewpoints available to audiences.

How To Apply In The Exam

✔ Identify who owns the media product.

✔ Consider how ownership influences content.

✔ Explore the role of profit.

✔ Discuss whether ownership limits diversity.



livingstone and lunt

regulation

REGULATION PROTECTS

CITIZENS

LIVINGSTONE AND LUNT

ARGUED THAT REGULATION

AIMS TO PROTECT

AUDIENCES FROM

HARMFUL, OFFENSIVE OR

MISLEADING CONTENT.

CONSUMERS WANT

CHOICE

MEDIA INDUSTRIES ALSO

NEED FREEDOM TO

INNOVATE, COMPETE AND

OFFER AUDIENCES A

RANGE OF CHOICES.

REGULATION IS A

BALANCING ACT

REGULATORS MUST

BALANCE THE INTERESTS OF

CITIZENS WITH THE

INTERESTS OF CONSUMERS

AND MEDIA ORGANISATIONS.

DIGITAL MEDIA CREATES

CHALLENGES

THE GROWTH OF GLOBAL

MEDIA COMPANIES AND

ONLINE PLATFORMS MAKES

REGULATION INCREASINGLY

DIFFICULT.

Theory Overview

Livingstone and Lunt believed that media regulation involves an ongoing tension between protecting

citizens and supporting consumer choice. As media technologies evolve and global corporations gain

influence, traditional forms of regulation become more difficult to apply effectively.

a Sentence You Can Memorise for the exam

Livingstone and Lunt argue that modern

regulation involves balancing the

protection of citizens with the promotion of

consumer choice in an increasingly digital

media environment.

How To Apply In The Exam

✔ Identify the regulator or regulatory issues.

✔ Consider who is being protected.

✔ Explore audience freedom and choice.

✔ Discuss the impact of digital technologies on

regulation.



david hesmondhalgh

cultural industries

INDUSTRIES MINIMISE RISK

HESMONDHALGH ARGUED THAT

MEDIA COMPANIES USE

PREDICTABLE STRATEGIES TO

REDUCE FINANCIAL RISK AND

MAXIMISE PROFIT. PRODUCING

MEDIA TEXTS IS EXPENSIVE, SO

COMPANIES PREFER

APPROACHES THAT ARE LIKELY

TO SUCCEED.

PROVEN FORMULAS ARE

REPEATED

MEDIA ORGANISATIONS OFTEN

RELY ON FAMILIAR GENRES,

STARS, FRANCHISES AND

SEQUELS BECAUSE THEY HAVE

ALREADY ATTRACTED

AUDIENCES. THIS HELPS

COMPANIES MAKE PROFITS

MORE RELIABLY.

VERTICAL AND HORIZONTAL

INTEGRATION INCREASE POWER

LARGE MEDIA COMPANIES OFTEN USE

VERTICAL INTEGRATION, WHERE THEY

CONTROL MULTIPLE STAGES OF

PRODUCTION, DISTRIBUTION AND

EXHIBITION. THEY MAY ALSO USE

HORIZONTAL INTEGRATION, WHERE THEY

OWN DIFFERENT COMPANIES ACROSS

THE SAME STAGE OF THE INDUSTRY,

INCREASING THEIR INFLUENCE AND

REDUCING COMPETITION.

CONGLOMERATES DOMINATE THE

INDUSTRY

A SMALL NUMBER OF POWERFUL

CONGLOMERATES CONTROL LARGE

PARTS OF THE GLOBAL MEDIA

INDUSTRY. THIS GIVES THEM

SIGNIFICANT ECONOMIC POWER

AND INFLUENCE OVER THE

CONTENT THAT IS PRODUCED AND

DISTRIBUTED.

Theory Overview

Hesmondhalgh argued that cultural industries are shaped by the need to balance creativity with profit.

Because media production is financially risky, companies use strategies such as established genres, popular

stars, franchises and integration to minimise risk. Large conglomerates often dominate the industry

through vertical and horizontal integration, allowing them to maximise profit and maintain control over

media production, distribution and marketing.

a Sentence You Can Memorise for the exam

Hesmondhalgh argues that cultural

industries minimise risk and maximise profit

through proven formulas, vertical and

horizontal integration, and the dominance

of powerful media conglomerates.

How To Apply In The Exam

✔ Identify strategies used to reduce risk.

✔ Look for the use of stars, genres, franchises or sequels.

✔ Analyse examples of vertical integration (ownership across

production, distribution and exhibition).

✔ Analyse examples of horizontal integration (ownership of

multiple companies operating at the same stage of the industry).

✔ Consider how conglomerates benefit from these strategies.



albert bandura

effects debate

AUDIENCES LEARN

THROUGH OBSERVATION

BANDURA ARGUED THAT

PEOPLE CAN LEARN

BEHAVIOURS BY

WATCHING OTHERS.

MEDIA CAN INFLUENCE

BEHAVIOUR

MEDIA

REPRESENTATIONS MAY

ENCOURAGE AUDIENCES

TO IMITATE ATTITUDES

AND ACTIONS THEY

OBSERVE.

ROLE MODELS ARE

IMPORTANT

INDIVIDUALS ARE MORE

LIKELY TO COPY

BEHAVIOURS SHOWN BY

ATTRACTIVE, SUCCESSFUL

OR RELATABLE ROLE

MODELS.

EFFECTS ARE NOT

GUARANTEED

NOT ALL AUDIENCES

RESPOND IN THE SAME

WAY, MAKING

BANDURA'S THEORY

CONTROVERSIAL.

Theory Overview

Bandura believed that audiences can learn behaviours through observation and imitation. His theory

suggests that media representations may influence attitudes and behaviour, particularly when audiences

identify with role models. However, the extent of media influence remains heavily debated.

a Sentence You Can Memorise for the exam

Bandura argues that audiences can learn

attitudes and behaviours through observing

media representations, particularly when

they identify with the role models

presented.

How To Apply In The Exam

✔ Identify behaviours being represented.

✔ Consider whether audiences may imitate them.

✔ Explore the role of role models.

✔ Evaluate how influential the media might be.



george gerbner

cultivation theory

MEDIA SHAPES

PERCEPTIONS

GERBNER ARGUED THAT

LONG-TERM EXPOSURE TO

MEDIA CAN INFLUENCE

HOW AUDIENCES VIEW

THE WORLD.

REPETITION IS

IMPORTANT

REPEATED

REPRESENTATIONS

BECOME MORE

INFLUENTIAL OVER

TIME.

AUDIENCES DEVELOP

SHARED BELIEFS

REGULAR EXPOSURE TO

SIMILAR MESSAGES CAN

LEAD AUDIENCES TO

ADOPT COMMON

ASSUMPTIONS AND

VALUES.

DOMINANT IDEOLOGIES

ARE REINFORCED

MEDIA OFTEN

REINFORCES EXISTING

SOCIAL NORMS AND

DOMINANT BELIEFS.

Theory Overview

Gerbner believed that media has a gradual and cumulative effect on audiences. Rather than causing

immediate behavioural changes, repeated exposure to media messages can cultivate particular beliefs and

assumptions about society. This process often reinforces dominant ideologies.

a Sentence You Can Memorise for the exam

gerbner argues that repeated exposure to

media representations gradually cultivates

audience beliefs, reinforcing dominant

values and assumptions about society.

How To Apply In The Exam

✔ Identify repeated representations.

✔ Explore messages audiences receive over time.

✔ Consider how beliefs might be shaped.

✔ Discuss dominant ideologies.



Stuart hall

reception theory

PRODUCERS ENCODE

MESSAGES

HALL ARGUED THAT

PRODUCERS CREATE

TEXTS WITH INTENDED

MEANINGS.

AUDIENCES DECODE

MESSAGES

AUDIENCES

INTERPRET THESE

MEANINGS IN

DIFFERENT WAYS.

PREFERRED

READING

SOME AUDIENCES

ACCEPT THE

INTENDED MESSAGE.

NEGOTIATED AND

OPPOSITIONAL READINGS

OTHERS PARTIALLY

ACCEPT OR COMPLETELY

REJECT THE INTENDED

MEANING.

Theory Overview

Hall believed that audiences are active rather than passive. While producers encode preferred

meanings into media texts, audiences decode these meanings differently depending on their own

experiences, values and beliefs. As a result, media texts can be interpreted in multiple ways.

a Sentence You Can Memorise for the exam

Hall argues that audiences actively decode

media texts, meaning the same text can

generate preferred, negotiated or

oppositional readings.

How To Apply In The Exam

✔ Identify the preferred message.

✔ Consider alternative interpretations.

✔ Explore audience responses.

✔ Discuss why different audiences may respond

differently.



henry jenkins
participatory culture

AUDIENCES ARE ACTIVE

PARTICIPANTS

JENKINS ARGUED THAT

AUDIENCES NO LONGER

SIMPLY CONSUME

MEDIA; THEY ACTIVELY

ENGAGE WITH IT.

FANS CREATE

CONTENT

AUDIENCES OFTEN

PRODUCE THEIR OWN

CONTENT INSPIRED BY

MEDIA TEXTS.

COMMUNITIES

DEVELOP ONLINE

DIGITAL PLATFORMS

ALLOW FANS TO

COLLABORATE AND

SHARE IDEAS.

POWER IS SHARED

AUDIENCES NOW HAVE

GREATER INFLUENCE

OVER MEDIA CULTURE

AND MEANING.

Theory Overview

Jenkins believed that digital technologies have transformed audiences from passive consumers into

active participants. Through fan communities, social media and user-generated content, audiences

contribute to the creation, distribution and interpretation of media texts.

a Sentence You Can Memorise for the exam

Jenkins argues that digital technologies

have created a participatory culture in

which audiences actively contribute to the

creation and circulation of media content.

How To Apply In The Exam

✔ Identify audience interaction.

✔ Explore fan communities.

✔ Consider user-generated content.

✔ Discuss audience participation.



clay shirky

end of audience

AUDIENCES ARE NO

LONGER PASSIVE

SHIRKY ARGUED THAT

AUDIENCES NOW

ACTIVELY RESPOND TO

AND ENGAGE WITH

MEDIA.

CONSUMERS BECOME

PRODUCERS

DIGITAL TECHNOLOGIES

ALLOW AUDIENCES TO

CREATE AND SHARE

THEIR OWN CONTENT.

COMMUNICATION IS TWO-

WAY

MEDIA IS NO LONGER

CONTROLLED SOLELY BY

PRODUCERS; AUDIENCES

CAN "TALK BACK".

THE INTERNET HAS

CHANGED MEDIA POWER

ONLINE PLATFORMS

HAVE REDUCED THE

DISTINCTION BETWEEN

PRODUCER AND

AUDIENCE.

Theory Overview

Shirky argued that digital technologies have transformed the relationship between media

producers and audiences. The internet allows audiences to create, share and distribute content

themselves, meaning the traditional idea of a passive audience is no longer relevant.

a Sentence You Can Memorise for the exam

Shirky argues that digital technologies have

blurred the distinction between producers

and audiences, transforming consumers into

active creators and participants.

How To Apply In The Exam

✔ Identify audience-created content.

✔ Explore interaction between producers and

audiences.

✔ Consider how digital technologies enable

participation.

✔ Discuss changing media power relationships.



Theory Strength Limitation

Roland Barthes
Helps explain how media texts create
meaning through signs, symbols and
codes.

Different audiences may interpret
signs differently, meaning
connotations are not always universal.

Tzvetan Todorov
Provides a clear narrative structure
that can be applied to many media
texts.

Not all narratives follow the
equilibrium-disruption-equilibrium
structure, particularly postmodern
texts.

Steve Neale
Explains why genres remain popular
by balancing familiarity and
innovation.

Some texts challenge genre
conventions so heavily that they
become difficult to categorise.

Claude Lévi-Strauss
Helps explain how narratives create
meaning through conflict and
oppositions.

Complex narratives cannot always be
reduced to simple binary oppositions.

Jean Baudrillard
Particularly useful for analysing digital
media, virtual worlds and simulated
realities.

May exaggerate the influence of media
and underestimate audiences' ability
to recognise reality.

Stuart Hall
(Representation)

Explains how representations are
constructed rather than simply
reflecting reality.

Focuses heavily on media producers
and may underestimate audience
interpretation.

David Gauntlett
Reflects modern media culture where
audiences can access a wide range of
identities and role models.

Assumes audiences have equal access
to diverse representations when this is
not always the case.

Liesbet van Zoonen
Highlights how media representations
can reinforce patriarchal values and
gender inequalities.

Focuses primarily on gender and may
overlook other factors such as race
and class.

bell hooks
Recognises that representation is
influenced by gender, race and class
simultaneously.

Can focus more on social inequalities
than the specific media text itself.

Judith Butler
Helps explain how media can
challenge traditional ideas about
masculinity and femininity.

Some aspects of gender identity may
be influenced by biological factors as
well as social performance.

Paul Gilroy
Useful for analysing how historical
inequalities continue to influence
representations of ethnicity.

Contemporary media often provides
more diverse representations than the
theory sometimes suggests.



Theory Strength Limitation

Curran and Seaton
Highlights the influence of ownership
and profit on media content.

Digital technologies have made it
easier for independent producers to
create and distribute content.

Livingstone and Lunt
Effectively explains the challenges
regulators face in a rapidly changing
media environment.

Focuses on regulation rather than
analysing media content itself.

David Hesmondhalgh
Explains why media industries rely on
genres, stars, franchises and
integration to minimise risk.

May underestimate the importance of
creativity and innovation within
cultural industries.

Albert Bandura
Helps explain how audiences can learn
attitudes and behaviours from media
representations.

Assumes audiences are relatively
passive and does not fully account for
individual differences.

George Gerbner
Explains how repeated
representations can shape audience
perceptions over time.

Difficult to prove because audience
beliefs are influenced by many factors
beyond media exposure.

Stuart Hall (Reception)
Recognises that audiences actively
interpret media texts rather than
simply accepting messages.

Does not fully explain why some
audiences accept messages while
others reject them.

Henry Jenkins
Accurately reflects the role of fan
communities and user-generated
content in modern media.

Most audiences still consume far
more media than they create.

Clay Shirky
Effectively explains how digital
technologies have transformed
audiences into active participants.

Large media organisations still hold
significant power, meaning producers
remain influential.

Curran and Seaton
Highlights the influence of ownership
and profit on media content.

Digital technologies have made it
easier for independent producers to
create and distribute content.

Livingstone and Lunt
Effectively explains the challenges
regulators face in a rapidly changing
media environment.

Focuses on regulation rather than
analysing media content itself.

David Hesmondhalgh
Explains why media industries rely on
genres, stars, franchises and
integration to minimise risk.

May underestimate the importance of
creativity and innovation within
cultural industries.
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